BEAUTY
HOR ‘ZO NS Italia — 6 2021

Idratazione alla ricerca del valore da comunicare

KATHRYN AMBROZE
HCD Research | Stati Uniti

REFERENZE

1. Pathak, A., Calvert, G., & Velasco, C. (2017). Evaluating the impact of early-and late-
acquired phonemes on the luxury appeal of brand names. Journal of Brand
Management, 24(6), 522-545.

2. Belboula, I., Ackermann, C. L., Mathieu, J. P., & Cuny, C. (2019). Consumers’
responses to product design: Using a Semantic Priming Task to assess automatic
understanding of product positioning. International Journal of Market Research,
61(2), 140-156.



