GATTEFOSSE

A responsible and civic-minded company
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People make our name




AGENDA

=  Whatis CSR?
=  Qur vision of CSR
=  Qur tools to act

=  Qur recognitions
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AT GATTEFOSSE

Our vision of CSR
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CSR IN OUR HISTORY

Close relationship between René-
Maurice Gattefossé and the French
lavender growers in order to improve
production quality, modernize

SUSTAINABLE equipment, train producers, and

SOURCING alleviate powerty amongs Haute
Provence farmers.

Conception of an
industrial site organized

into "pavilions”, to

INDUSTRIAL prevent fire spreading

and increase

SAFETY employee’s safety.

Henry- Marcel Gattefossé created the
Journées Galénique de Saint-Remy-

de-Provence. This scientific
SCIENTIFIC symposium is associated with

CURIOSITY several relationships with the

academic world.
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GATTEFOSSE

CSR TODAY

STRUCTURED & INNOVATIVE
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o Governance engagement

o 2017: First EcoVadis
assessment

o 2018:internal CSR team Dedicated ressources:
o Group CSR Leader
o Sustainable development engineer
o CSR communication officer

o Involvement of all our teams



ALIGN & ACT TOGETHER

GATT’

Because it is our
approach, specific to
our culture and our
activities

Because it reflects the
impulse that we wish to
give to our responsible
and citizen approach

Because we
act together

GATTEFOSSE




3 KEY PILLARS

Caring for
our people

Actin
world

gasa
citizen
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PRIORITY STAKES

Sustainability of Energy

Preserving our ) y raw materials transition
environment

Impact on water Waste reduction
resources and valorisation

GATTEFOSSE



PRIORITY STAKES

Well-being Evolution of
Caring for our ™ at work competencies
people

Health and safety Equal
of employees opportunities



PRIORITY STAKES




ALIGNED WITH THE SDGs*
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GATT'UP&ACT

Our tools to act on every stakes

GATTEFOSSE



SUSTAINABILITY OF RAW
MATERIAL

The core of our business

Real impact on the environment, biodiversity
and communities

Our priorities to address this stake: -

Ensuring responsible sourcing for all our raw
materials



OUR TOOLS TO ACT

“5 RESPONSIBLE PROCUREMENT POLICY
GATTEFOSSE Respect for human rights, labor standards,

e e environment, biodiversity, and business ethics

ENGAGEMENT OF OUR STAKEHOLDERS

0o
9 5 /0 of our raw material suppliers have signed

this charter

GATTEFOSSE



OUR TOOLS TO ACT
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» Guarantee traceability and transparency
* Increase our knowledge on raw materials

= Make information more reliable, harmonize and
centralize it

* |ntegrate production constraints, environmental
and social impacts

ISCC

International Sustainability
H Carbon Certification

for life
[
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FOCUS ON PALM OIL

Oil palm cultivation:
environmental and social impacts

o Lack of transparency

° Complexity of theses supply chains
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OUR TOOLS TO ACT

Promote and increase the use of palm oil and palm kernel
derivatives that meet specific sustainable and transparent
criteria:

= RSPO* member (2010)

=  Saint-Priest production site certified RSPO in 2013,
Singapore in 2019

= Since 2018, any new ingredient using palm oil or derivatives
in its manufacturing processes must meet the MB model

= By 2023, 100% of our personal care ingredients will be RSPO
MB certified

d kf
'5 *RSPO : Roundtable for Sustainable palm oil
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WE USE 2 SUPPLY CHAIN MODELS —

b b Mass Balance Supply Chain Model
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WE USE 2 SUPPLY CHAIN MODELS

Segregated Supply Chain Model
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Palm oil can be traced back to several certified supply bases
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TRACING BACK DERIVATIVES
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A collaborative initiative driven by :
derivatives users to transform their supply
chains by increasing transparency,
monitoring risks, engaging the sector, and
generating on-the-ground impacts
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*No Deforestation, No Peat, No Exploitation



GATTEFOSSE

ENERGY TRANSITION

Common emergency to put in place actions to fight
against climate change

Our priorities to address this stake:

Reduce our greenhouse gas emissions from our
industrial activities



OUR TOOLS TO ACT

Mapping of all our direct and indirect carbon emissions and
assessment of our emissions management by via the CDP*

Next steps: |

\_‘ -
Average paﬂormanc. H

= |dentify our improvement areas and propose technical o o o o
solutions = h_-;_ ‘

Global

= Chemicals Europe

= Define reduction targets

= Set up action over the long term

‘5 *Carbon disclosure project

GATTEFOSSE



OUR TOOLS TO ACT

Scope 1 Scope 2

Direct GHG emissions
from fixed or mobile facilities
located within the
organizational perimeter

Indirect energy emissions
associated with the production
of electricity, heat or steam
imported for the organization'gd™

activities .

.......

Scope 3

Other indirect emissions
indirectly produced by the
organization's activities that
are linked to the entire value
chain (travel, raw materials...)

GATTEFOSSE




OUR TOOLS TO ACT

Eco
ot ponsibbe
Ingredient

EnergiNius®

responsibility Ingredient

\\
\‘ Unique label to E
evaluate ingredient’s - k]
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' ” Eco
?D <« Responsible
N

“Eco-conception”, a new
,\' Evaluate the level of eco- approach in the

responsibility of our W
L - ingredients at 360° = s:::ll:::l:?ent of our

Gatuline® Renew
TR ;
Find the balance between Gatuline® Link n Lift

environmental, social A positive approach,
_]\ I _]\ ' . Q source of innovation and Gatuline® RC Bio

technical and economic added value

requirements EleVastin™
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CRADLE TO GATE

1)
Culture & harvesting —» Plant treatment
fé” 'Ouo & ;
RAW MATERIALS

Stepn <

Step x

» Grinding

S

Step 1 extraction
process

(24

054

Final product

b

PROCESS

(X4

In a process there are several steps with a variable
number depending on the process, hence the n and x

GATTEFOSSE




IMPACT ON WATER RESSOURC

= Precious resource at the heart of our activities

= Duty to manage and conserve resources in a
sustainable way




OUR TOOLS TO ACT

= Characterise and rationalise our water consumption
according to operations

= Refine our knowledge and analysis of the
biodegradability of our ingredients

GATTEFOSSE




WASTE REDUCTION &
VALORISATION

Production de multiple wastes

Environmental impact




OUR TOOLS TO ACT

= Waste management system reviewed
= Search for more environmentally friendly packaging

=  Upcycling: An in-depth approach for 20 years with the
Original Extracts™

GATTEFOSSE
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WELL-BEING & PERSONAL
FULFILMENT

“People make
our Name” /

Our priorities to address this stake:

= Guarantee a real quality of life at work

= Attract, train, cultivate and retain our talent
= Supporting professional development

= Ensure the employability of our employees




OUR TOOLS TO ACT

= Social policy adopted for the whole group

= Measurement of the social climate via a social
barometer and implementation of actions

= Social and environmental criteria in all extension
or renovation projects

e g

= [ntegration program for new employees M=

= Manager Gattefossé project

= Significant investment for professional training

GATTEFOSSE




HEALTH & SAFETY
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At the heart of all our concerns:

Prevention and health promotion
Development of an integrated safety culture
Team training




OUR TOOLS TO ACT

GATTEFOSSE

Development of an integrated safety culture through a
health and safety management system

Continuous improvement programme for training in
incident and accident management

Incident sheets to prevent any potential risk of accident
regarding safety and the environment

Physical training for employees




12 affiliates around the world

Promote equal treatment regardless of
gender, social or ethnic origin and
physical ability



OUR TOOLS TO ACT

=  Pursue our efforts on the different criteria of the French
Gender Equality Index

[EGALITE ]

8 9 / 1 0 0 = 3 REPUBLIQUE FRANGAISE

= Raising awareness on non-discrimination: setting up a
diversity committee and training on "Diversity, equity
and inclusion at work”
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BUSINESS ETHICS

= Interacting with stakeholders from all over the world

= Transparency and fairness in our practices towards
all our communities

16 PAIX, JUSTICE 17 PARTENARIATS

ET INSTITUTIONS rElIJI'EAlISMIUN
EFFICACES

] DES OBJECTIFS

Y &
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OUR TOOLS TO ACT

GATTEFOSSE

Gattefossé Ethics Charter supported by a confidential
alert system ethics@gattefosse.com

Raising awareness of employees exposed to sensitive
anti-corruption situations

Raising awareness of Gattefossé ethics among all our
external stakeholders

Public commitment to “Human Rights”




CIVIC ENGAGEMENT

Contribute to the common good and support the development
of all our local communities

GOOD HEALTH QUALITY 16 PEACE, JUSTICE PARINER&MPS
MBW[lLB-EIHE EDUCATION ANDSTRONG FURNEEURLS
INSIIIUHI]NS
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OUR TOOLS TO ACT

° Committed together to the common good

=  For the environement:
- Ecological reforestation program on the French Reunion Island
- Sustainable support for our growers & farmers

=  For the solidarity:
- Local solidarity initiatives in our affiliates
- Donation of paid leave and participation in voluntary work
with the "Entreprise des possibles
- Financial support from the company for associations

\\““\st DES Pogy,
&
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OUR TOOLS TO ACT

° A corporate sponsorship approach linked to the company's history

= For health:
Encourage clinical aromatherapy in France and abroad

. . Fondation
to iImprove patient care Gattefossé
pour I'aromathérapie
clinique

= For science:
- Journées Galéniques of Saint-Rémy-de-Provence

- Skills sponsorship program: the Student Academy ﬂ/{‘ r@ ‘“5

GATTEFOSSE
ACADEMIE DES ALPILLES § STUDENT ACADEMY
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AT GATTEFOSSE

Recognition of our approach

GATTEFOSSE



PLATINUM

GATTEFOSSE

2021

ecovadis

Sustainability
Rating

74/700

« Platinum*» in 2021,
ranking Gattefossé in
the TOP 1% of EcoVadis
evaluations!

A RECOGNIZED CSR
PERFORMANCE

= More than 30% of our cosmetic portfolio is
COSMOS approved and/or certified

COSMOS COSMOS
APPROVED  CERTIFIED

= |n 2021, our main production site in
Saint-Priest (France) obtained the
ISO 14001:2015 certification
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